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EXPERIENCE 
Corporate Vice President, New York Life Insurance, New York, NY (telecommute from Virginia 
Beach), 2009-2016 

■ Developed and implemented content strategies to communicate the company’s mission, goals and initiatives, including 
the development, integration and dissemination of company messaging and news to engage the 9,000 employees in the 
company's growth and success. 

■ Editor-in-chief of 15,000 circulation, 12-page quarterly print and digital  (Adobe DPS) newsletter. Shaped editorial 
direction and content, generated story ideas, edited all content, directed external design firm on layout, writer content. 
Managed annual budget. Oversaw major redesign, cutting printing/design budget by 20%. 

■ Managed content direction, development and delivery of information on the company's social intranet on the Jive 
platform working with key stakeholders on messaging, curated content, reviewed analytics and implemented a test-and-
learn strategy. Increased page views by 20%. 

■ Ensured all content is written in brand voice and without jargon, cutting through the clutter to help employees 
understand the relevancy of the communications. 

■ Utilized all channels of communications from brand journalism to videos and graphics to create the most compelling 
and engaging way to communicate. 

■ Wrote and edited social media content for Twitter, Facebook, LinkedIn and Google+ 

■ Coached and motivated writers on best practices in writing, story development and working with senior executives while 
consistently providing feedback. 

PR Manager, Skadden, Arps, Slate, Meagher & Flom LLP, New York, NY, 2006-2009 
■ Primary spokesperson for corporate practice in eight domestic offices and five Asian offices of the largest corporate law 

firm in the U.S. with more than 1,900 attorneys. Secured quality news coverage for firm initiatives, programs and 
services; Prepared messaging for attorneys prior to interviews. 

■ Led strategy to generate prominent visibility and awareness of the firm’s activities among Fortune 500 companies. This 
included positioning the attorneys as legal experts on current events with placements in national and trade media, 
including The Wall Street Journal, BusinessWeek, the National Law Journal and American Lawyer. This led to 
substantial increase in exposure for the firm, its brand and corporate efforts. 

■ Wrote press releases, talking points, awards submissions and other communications for internal and external use. 

■ Assisted attorneys on proposals for new business development and coordinated sponsorships of conferences, nonprofit 
fundraisers and other events.   

■ Extensive travel to Asia offices to assist with marketing and business development needs and led on-the-ground event 
planning for a 20th anniversary gala of the Tokyo office attended by partners, managing partners and clients. 

Senior Editor, Forbes, New York, NY, 2001-2006 
■ As part of the senior editorial team, managed editorial direction of a leading business website. 

■ Developed and designed new sections and built out content strategy, partnering with business development staff. 

■ Managed and developed a diverse and dynamic staff of five reporters and editors, who were focused on investing, 
personal finance, career advice and entrepreneurship. 

■ Wrote stories on topics ranging from investing to personal finance to career advice and hosted and produced a weekly 
personal finance webcast on the Forbes.com Video Network. 

■ Utilized search engine optimization to increase traffic and worked with partners at the home pages of AOL, Yahoo 
Finance and MSN to place our stories. During my tenure, Forbes.com became the #1 business website in the U.S. 
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News Editor/Reporter, Dow Jones & CO., New York/London, 1993-2001 
Held a number of progressively senior managerial positions at the leading international newswire in both New York and London, 
including: 

■ Built a best-in-class team of editors to start up a new copy editing desk in London, managing 24 copy editors, coaching 
junior staff members and senior reporters on best practices in writing and reporting, while consistently providing 
feedback. 

■ Led equities coverage for 28 bureaus in Europe, the Middle East and Africa and coordinating coverage between bureaus 
and with other Dow Jones publications. 

■ Developed breaking news stories under extreme time deadlines for global investors to utilize in their day-to-day 
investment decisions. 

Reporter, Daytona Beach News-Journal, DeLand, FL, 1991-1993 
Wrote general assignment stories for a 100,000 circulation newspaper, covering a wide variety of topics from city council meetings 
to a local university and school board to the county fair. 

EDUCATION 
B.A., University of Central Florida; Orlando, FL — Journalism 


